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A. Study 1 Stimuli in English, shown to European American and Asian American participants
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B. Study 1 Cultural group differences in raw ideal and actual affect
We examined whether there were cultural differences in raw values of ideal affect using a 3 (Cultural Group [European American, Asian American, Hong Kong Chinese]) X 2 (Ideal Affect [HAP, LAP]) repeated measures analysis of covariance (ANCOVA), controlling for actual HAP and actual LAP; Cultural Group was treated as a between-subjects factor, and Ideal Affect was treated as a within-subjects factor. Analyses revealed no significant main effect of Ideal Affect, F(1, 231) = .02, p = .88, partial 2 < .001, with participants across cultural groups valuing HAP (M = 3.79, SE = .04) and LAP (M = 3.86, SE = .04), similarly. The main effect of Cultural Group was significant, F(2, 231) = 3.11, p = .046, partial 2 = .03, with European Americans (M = 3.94, SE = .06) valuing positive affect more than Hong Kong Chinese (M = 3.73, SE = .05), p = .01, 95% CI = [.04, .37]. Asian Americans (M = 3.82, SE = .06) fell in between European Americans and Hong Kong Chinese but were not different from either group, p = .15 to .30. Indeed, as predicted, planned pairwise comparisons revealed European Americans valued HAP marginally more (M = 3.92, SE = .07) than Hong Kong Chinese, (M = 3.73, SE = .06), p = .054, 95% CI = [-.004, .38], and Asian Americans, (M = 3.73, SE = .07), p = .06, 95% CI = [-.005, .39]. However, contrary to predictions, European Americans (M = 3.96, SE = .07), p = .03, 95% CI = [.03, .43] also valued LAP more than Hong Kong Chinese did (M = 3.73, SE = .07). Asian Americans (M = 3.90, SE = .07) valued LAP marginally more than Hong Kong Chinese, p = .08, 95% CI = [-.02, .37]. Consistent with the results reported in the article, we found the predicted cultural differences in ideal HAP but not in ideal LAP. 
We also examined whether there were cultural group differences in actual affect using a 3 (Cultural Group [European American, Asian American, Hong Kong Chinese]) X 2 (Actual Affect [HAP, LAP]) ANCOVA, controlling for ideal HAP and ideal LAP. There was a significant Cultural Group X Actual Affect interaction, F(2, 231) = 9.53, p < .001, partial 2 = .08, with Hong Kong Chinese experiencing LAP significantly more (M = 3.35, SE = .06) than European Americans, (M = 2.87, SE = .07), p < .001, 95% CI = [.30, .67], and Asian Americans, (M = 2.96, SE = .07), p < .001, 95% CI = [.21, .57]. There were no significant cultural group differences in actual HAP, p = .58 to .82. In summary, the results of actual and ideal affect using raw scores were consistent with those using ipsatized scores. 


C. Study 2: Cultural group differences in ipsatized and raw ideal and actual affect
Ipsatized Values of Ideal and Actual Affect: We conducted a 3 (Cultural Group [European American, Asian American, Hong Kong Chinese]) X 2 (Ideal Affect [HAP, LAP]) repeated measures ANCOVA, controlling for actual HAP and actual LAP, to examine whether there were cultural differences in ipsatized ideal affect. Cultural Group was treated as a between-subjects factor, and Ideal Affect was treated as within-subject factor. Although there was no significant main effect of Ideal Affect, F(1, 168) < .001, p = .99, partial 2 < .001, there was a significant main effect of Cultural Group, F(2, 168) = 9.02, p < .001, partial 2 = .10, in which European Americans, (M = .86, SE = .04), p < .001, 95% CI= [.10, .32], and Asian Americans (M = .86, SE = .04), p < .001,  95% CI = [.09, .31], valued HAP and LAP states more than Hong Kong Chinese (M = .66, SE = .04). Although there was no significant Cultural Group X Ideal Affect interaction, F(2, 168) = .11, p = .90, partial 2 = .001, planned pairwise comparisons show that European Americans, (M = .87, SE = .06), p = .02, 95% CI = [.03, .34], and Asian Americans, (M = .86, SE = .06), p = .03, 95% CI = [.02, .34], valued HAP more than Hong Kong Chinese, (M = .68, SE = .06). Similar to Study 1, European Americans, (M = .86, SE = .05), p = .003, 95% CI = [.08, .38], and Asian Americans, (M = .86, SE = .05), p = .004, 95% CI= [.07, .38], also valued LAP more than Hong Kong Chinese (M = .63, SE = .05). 
We also conducted a 3 (Cultural Group [European American, Asian American, Hong Kong Chinese]) X 2 (Actual Affect [HAP, LAP]) repeated measures ANCOVA, controlling for ideal HAP and ideal LAP, to see if there were cultural differences in ipsatized actual affect. Although there was no significant main effect of Cultural Group, F(2, 168) = .42, p = .66, partial 2 = .01, there was a marginal main effect of Actual Affect, F(1, 168) = 3.02, p = .08, partial 2 = .02, and a marginal Cultural Group X Actual Affect interaction, F(2, 168) = 2.38, p = .096, partial 2 = .03. However, we found no significant cultural group differences in experiences of actual HAP, p = .09 to .94, or actual LAP, p = .22 to .77. These results are consistent with the results described in the following text, which are based on analyses of raw values of ideal and actual affect. 
Raw Values of Ideal and Actual Affect: Using raw values of ideal and actual affect, we conducted a 3 (Cultural Group [European American, Asian American, Hong Kong Chinese]) X 2 (Ideal Affect [HAP, LAP]) repeated measures ANCOVA, controlling for actual HAP and actual LAP, to examine whether there were cultural differences in raw ideal affect. Cultural Group was treated as a between-subjects factor, and Ideal Affect was treated as a within-subject factor. There was a significant main effect of Cultural Group, F(2, 169) = 7.74, p < .001, partial 2 = .08, in which European Americans, (M = 3.90, SE = .07), p = .001, 95% CI= [.13, .52], and Asian Americans, (M = 3.93, SE = .07), p = .001, 95% CI = [.16, .55], valued HAP and LAP states more than Hong Kong Chinese (M = 3.58, SE = .07). There was also a significant main effect of Ideal Affect, F(1, 169) = 10.57, p = .001, partial 2 = .06, in which all groups valued LAP (M = 3.89, SE = .05) more than HAP (M = 3.71, SE = .05).
Although there was no significant Cultural Group X Ideal Affect interaction, F(2, 169) = .55, p = .58, partial 2 = .01, planned pairwise comparisons show that European Americans, (M = 3.81, SE = .08), p = .01, 95% CI = [.07, .51], and Asian Americans, (M = 3.80, SE = .08), p = .01, 95% CI = [.06, .50], valued HAP more than Hong Kong Chinese (M = 3.53, SE = .08). Similar to Study 1, European Americans, (M = 3.99, SE = .09), p = .006, 95% CI = [.11, .61], and Asian Americans, (M = 4.05, SE = .09), p = .001, 95% CI= [.17, .67], also valued LAP more than Hong Kong Chinese (M = 3.63, SE = .09). Thus, we again found predicted group differences in ideal HAP, but not ideal LAP.
We also conducted a 3 (Cultural Group [European American, Asian American, Hong Kong Chinese]) X 2 (Actual Affect [HAP, LAP]) repeated measures ANCOVA, controlling for ideal HAP and ideal LAP, to examine whether there were cultural differences in raw actual affect. Although there was no significant main effect of Actual Affect, F(1, 169) = 2.78, p = .10, partial 2 = .02, there was a significant main effect of Cultural Group, F(2, 169) = 4.07, p = .02, partial 2 = .05, in which Hong Kong Chinese (M = 3.09, SE = .07) actually experienced more positive states than European Americans, (M = 2.80, SE = .07), p = .01, 95% CI = [.09, .48]. Asian Americans (M = 2.94, SE = .07) fell in between the two groups and were not significantly different from either group, p = .16 to .17. These main effects were qualified by a significant Cultural Group X Actual Affect interaction, F(2, 169) = 3.32, p = .04, partial 2 = .04, in which Hong Kong Chinese (M = 3.21, SE = .09) experienced more LAP than European Americans, (M = 2.76, SE = .09), p = .001, 95% CI = [.20, .71]. There were no cultural group differences in experience of HAP, ps = .29 to .68.


D. Study 3. Cultural group differences in raw ideal and actual affect
We conducted a 3 (Cultural Group [European American, Asian American, Hong Kong Chinese]) X 2 (Ideal Affect [HAP, LAP]) repeated measures ANCOVA, controlling for actual HAP and actual LAP, using raw values of actual and ideal affect. There was a significant main effect of Ideal Affect, F(1, 180) = 25.37, p < .001, partial 2 = .12; participants valued LAP (M = 4.06, SE = .05) more than HAP (M = 3.65, SE = .05). Analyses also revealed a significant main effect of Cultural Group, F(2, 180) = 7.76, p = .001, partial 2 = .08, in which European Americans (M = 4.06, SE = .07), p < .001, 95% CI = [.20, .60], valued HAP and LAP more than Hong Kong Chinese (M = 3.66, SE = .07). Asian Americans (M = 3.86, SE = .09) fell in between the two groups and were not significantly different from either group, ps = .08
These effects, however, were qualified by a significant Cultural Group X Ideal Affect interaction, F(2, 180) = 3.13, p = .046, partial 2 = .03. As predicted, European Americans, (M = 3.90, SE = .08), p < .001, 95% CI = [.31, .77], and Asian Americans, (M = 3.70, SE = .10), p = .01, 95% CI = [.08, .59], valued HAP more than did Hong Kong Chinese (M = 3.36, SE = .08). European Americans (M = 4.21, SE = .09) also valued LAP more than Hong Kong Chinese did, (M = 3.95, SE = .09), p = .03, 95% CI = [.02, .50]. Asian Americans, however, fell in between the two groups (M = 4.02, SE = .10) and were not significantly different from either group, p = .15 to .61. 
We also examined whether there were cultural group differences in actual affect using a 3 (Cultural Group [European American, Asian American, Hong Kong Chinese]) X 2 (Actual Affect [HAP, LAP]) ANCOVA, controlling for ideal HAP and LAP. There was a main effect of Cultural Group, F(2, 180) = 4.33, p = .02, partial 2 = .05, with Hong Kong Chinese (M = 3.31, SE = .07) reporting marginally more positive experiences than European Americans (M = 3.11, SE = .07), p = .06, 95% CI = [-.01, .40], and significantly more positive experiences than Asian Americans, (M = 3.00, SE = .08), p = .01, 95% CI = [.10, .53]. There were no significant main effects of Actual Affect, F(1, 180) = .74, p = .39, partial 2 = .004, or Cultural Group X Actual Affect interaction, F(2, 180) = 2.82, p = .06, partial 2 = .03. 


E. Study 4a. Cultural group differences in raw scores of likelihood to hire excited and calm applicants
We conducted a 3 (Cultural Group [European American, Asian American, Hong Kong Chinese]) X 2 (Job Applicant [excited, calm]) repeated measures analysis of variance (ANOVA) on raw scores of likelihood to hire each applicant. Cultural Group was treated as a between-subjects factor, and Job Applicant was treated as a within-subjects factor. There was no significant main effect of Cultural Group, F(2, 122) = .34, p = .72, partial 2 = .01, and no significant main effect of Job Applicant, F(1, 122) = .16, p = .69, partial 2 = .001; across cultures, participants were equally likely to hire HAP (M = 5.04, SE = .13) and LAP (M = 5.09, SE = .12) applicants.
Contrary to predictions, the Cultural Group X Job Applicant interaction was not significant, F(2, 122) = 1.82, p = .17, partial 2 = .03, although the means followed the predicted patterns (Excited applicant: European American M = 5.16, SE = .17, Asian American M = 5.24, SE = .27, Hong Kong Chinese M = 4.74, SE = .20; Calm applicant: European American M = 5.05, SE = .17, Asian American M = 5.04, SE = .26; Hong Kong Chinese M = 5.17, SE = .20), all ps = .12 to .97. 
Are cultural differences in likelihood to hire excited applicant mediated by ideal HAP?
We then tested a mediation model (Model 4, Process) that defined Cultural Group (-1 = Hong Kong, 0 = Asian American, 1 = European American) as the independent variable, raw values of the likelihood to hire the excited applicant as the dependent variable, and ideal HAP as the mediator. The following results use raw values of ideal HAP and are based on 5000 bias corrected bootstrapped resamples. Cultural Group predicted ideal HAP, (Model Fit: F (1, 123) = 57.79, p < .001, R2 = .32), b = .48, SE = .06, t = 7.60, p < .001, 95% CI = [.36, .61], indicating that European American and Asian American MBAs valued HAP more than Hong Kong Chinese MBAs. Next, ideal HAP predicted the likelihood of hiring the excited applicant (Model fit: F (2, 122) = 3.94, p = .02, R2 = .06): the more MBAs valued HAP, the more likely they were to hire excited applicants, b = .44, SE = .19, t = 2.37, p = .02, 95% CI = [.07, .82]. However, although there was a significant indirect effect through ideal HAP, Effect = .21, SE = .09, 95% CI = [.05, .42], the total effect of cultural group on likelihood to hire the excited applicant was not significant before entering ideal HAP into the model, b = .20, SE = .13, t = 1.49, p = .14, 95% CI = [-.07, .46], or after entering ideal HAP into the model, b = -.01, SE = .16, t = -.09, p = .93, 95% CI = [-.33, .30]. Thus, although there were no direct cultural group differences in likelihood to hire the excited applicant, European American and Asian American MBA’s wanted to feel more HAP and were therefore were more likely to hire the excited applicant. 


F. Study 4a. Cultural group differences in raw ideal and actual affect
We conducted a 3 (Cultural Group [European American, Asian American, Hong Kong Chinese]) X 2 (Ideal Affect [HAP, LAP]) repeated measures ANCOVA, controlling for actual HAP and actual LAP, to examine cultural differences in raw ideal affect. Cultural Group was treated as a between-subjects factor, and Ideal Affect was treated as a within-subjects factor. There was no significant main effect of Ideal Affect, F(1, 120) = 1.16, p = .29, partial 2 = .01. Analyses revealed a significant main effect of Cultural Group, F(2, 120) = 5.71, p = .004, partial 2 = .09, in which European Americans (M = 4.07, SE = .06), p = .002, 95% CI = [.11, .49], and Asian Americans, (M = 4.08, SE = .09), p = .01, 95% CI = [.07, .54], valued HAP and LAP more than Hong Kong Chinese (M = 3.77, SE = .07). Although the predicted Cultural Group by Ideal Affect interaction was not significant, F(2, 120) = 2.13, p = .12, partial 2 = .03, planned pairwise comparisons revealed that European Americans, (M = 4.03, SE = .08), p = .02, 95% CI = [.05, .52], and Asian Americans, (M = 4.21, SE = .11), p = .002, 95% CI = [.18, .75], valued HAP more than did Hong Kong Chinese (M = 3.75, SE = .09). As in the previous studies, European Americans (M = 4.12, SE = .08) also valued LAP more than Hong Kong Chinese, (M = 3.79, SE = .10), p = .01, 95% CI = [.07, .58]; however, Asian Americans (M = 3.94, SE = .13) were no different from European Americans or Hong Kong Chinese in their ideal LAP, ps = .25 to .36. 
We also conducted a 3 (Cultural Group [European American, Asian American, Hong Kong Chinese] ) X 2 (Actual Affect [HAP, LAP]) ANCOVA, controlling for ideal HAP and LAP, to examine whether there were cultural differences in actual affect. There were no significant main effects or interactions involving Cultural Group or Actual Affect, ps = .09 to .45. 








G. Study 4a. Does ideal affect influence hiring choice?
To test whether ideal HAP influenced choice of the HAP applicant (1 = hire HAP applicant, 0 = hire LAP or neutral applicant), we fitted a stepwise multiple logistic regression model that defined cultural group (-1 = Hong Kong, 0 = Asian American, 1 = European American) as the independent variable in the first model, then added ideal HAP, controlling for actual HAP, as independent variables in the second model. The first, -2 Log Likelihood = 166.81, 2 (1) = .60, p = .44, Nagelkerke Pseudo R2 = .01, and second, -2 Log Likelihood = 162.05, 2 (3) = 5.35, p = .15, Nagelkerke Pseudo R2 = .06, models both fit the data adequately (p > .05 indicates acceptable model fit). The second model performed better that the first: First model = 60.8% correctly classified, Second model = 69.6% correctly classified, and indicated that ideal HAP, b = .69, SE = .33, Wald = 4.44, df = 1, p = .04, Odds Ratio = 1.99, 95% CI = [1.05, 3.77], significantly predicted choice of the HAP applicant, whereas actual HAP, p = .32, and cultural group, p = .47, did not. The higher one’s ideal HAP, the more likely they were to choose the excited over the calm and neutral applicants.
Using a similar stepwise multiple regression model as mentioned above (Model Fit of the second model: -2 Log Likelihood = 166.87, 2 (3) = 2.17, p = .54, Nagelkerke Pseudo R2 = .02, 60.8% correctly classified), we found that cultural group, p = .21, ideal LAP, p = .86, and actual LAP, p = .62, did not predict choice of the LAP applicant.  Thus, although ideal HAP predicted choice of the HAP applicant above and beyond the influence of cultural group, ideal LAP did not have the same predicted effect on choice of the LAP applicant.
H. 

I. 
H. Studies 1-4a. Pearson two-tailed correlation coefficients of relevant variables. All correlations are based on raw values of ideal and actual affect. *p < .05, **p < .01, *** p < .001 
	 
	Study 1 (N = 236)

	 
	Desire to convey HAP
	Desire to convey LAP
	HAP word use
	LAP word use
	Ideal HAP
	Ideal LAP
	Actual HAP
	Actual LAP

	Desire to convey HAP
	1
	
	
	
	
	
	
	

	Desire to convey LAP
	0.02
	1
	
	
	
	
	
	

	HAP word use
	0.10
	-0.09
	1
	
	
	
	
	

	LAP word use
	0.12
	0.04
	-0.05
	1
	
	
	
	

	Ideal HAP
	0.33***
	0.05
	0.05
	0.07
	1
	
	
	

	Ideal LAP
	0.10
	0.27***
	-0.08
	0.03
	0.42***
	1
	
	

	Actual HAP
	0.29***
	0.13*
	0.07
	0.08
	0.58***
	0.26***
	1
	

	Actual LAP
	0.02
	0.42***
	-0.09
	0.02
	0.12
	0.41***
	0.34***
	1





	 
	Study 2 (N = 174)

	 
	Desire to convey HAP
	Desire to convey LAP
	HAP word use
	LAP word use
	HAP Smiles
	LAP Smiles
	Ideal HAP
	Ideal LAP
	Actual HAP
	Actual LAP

	Desire to convey HAP
	1
	
	
	
	
	
	
	
	
	

	Desire to convey LAP
	0.18*
	1
	
	
	
	
	
	
	
	

	HAP word use
	0.11
	-0.07
	1
	
	
	
	
	
	
	

	LAP word use
	0.09
	0.03
	0.07
	1
	
	
	
	
	
	

	HAP Smiles
	0.18*
	0.02
	0.06
	0.01
	1
	
	
	
	
	

	LAP Smiles
	0.11
	-0.002
	-0.10
	-0.10
	-0.05
	1
	
	
	
	

	Ideal HAP
	0.41***
	0.15*
	0.04
	0.04
	0.13
	-0.02
	1
	
	
	

	Ideal LAP
	0.15
	0.22**
	0.04
	0.01
	0.04
	0.08
	0.36***
	1
	
	

	Actual HAP
	0.32***
	0.34***
	-0.07
	-0.06
	0.26**
	-0.01
	0.51***
	0.09
	1
	

	Actual LAP
	0.10
	0.28***
	-0.03
	0.07
	-0.17
	0.01
	0.08
	0.19*
	0.36***
	1



	 
	Study 3 (N = 185)

	 
	Ideal applicant HAP
	Ideal applicant LAP
	Ideal HAP
	Ideal LAP
	Actual HAP
	Actual LAP

	Ideal applicant HAP
	1
	
	
	
	
	

	Ideal applicant LAP
	0.28***
	1
	
	
	
	

	Ideal HAP
	0.59***
	0.30***
	1
	
	
	

	Ideal LAP
	0.26***
	0.43***
	0.49***
	1
	
	

	Actual HAP
	0.50***
	0.32***
	0.61***
	0.19*
	1
	

	Actual LAP
	0.35***
	0.44***
	0.37***
	0.38***
	0.56***
	1




	 
	Study 4a (N = 125)

	 
	Likelihood to hire HAP
	Likelihood to hire LAP
	Ideal HAP
	Ideal LAP
	Actual HAP
	Actual LAP

	Likelihood to hire HAP
	1
	
	
	
	
	

	Likelihood to hire LAP
	0.28**
	1
	
	
	
	

	Ideal HAP
	0.25**
	0.03
	1
	
	
	

	Ideal LAP
	0.08
	-0.002
	0.28**
	1
	
	

	Actual HAP
	-0.01
	0.11
	0.18*
	0.11
	1
	

	Actual LAP
	-0.01
	0.08
	-0.01
	0.29**
	0.28**
	1
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Summary
Johnson & Smith Communications Group is a leader in business
communications with branches all over the globe. We are currently

ssearching for dedicated interns who share our values to assist in our
Consumer Resources department.

Position Description

Consumer Resources Intern

Duties and Responsi ies:
Account management and client communications
Employee training and oversight

Project management

Administrative duties as needed

Business organization (including budget)
Oversight of internal regulatory processes

Requirements:

Microsoft Office and database experience
Strong communication skills

Organized and attentive to detail

Ability to manage multiple projects

Company:
Johnson & Smith
Communications Group.

Headquarters:
Washington, D.C.

Experience:
Less than 1 year

Level:
Internship.

Education:
High School Diploma

Job Title:
Consumer Resources
Intern

Job Type:
Full ime employee

Job Category:
Operations

Salary:
TBD

Industry:
Business

For questions:
Johnson & Smith

Communications Group
Email: info@jscomm.org

Applicants:

Email Ms. Jennifer Miller
atmiller@jscomm.org

Reference code:

J81592





image4.png
FREEREGR - FHBERAE, TRIORE, £2
HEATS AT BUEH AR TR ARRA AR
PSSR R L, BEHAF MEERER.

R RERLE

BH B

S TR R i

A THAN AR B
prichis )
DEMATEA

BB AGATE (AERND
P REST A K BB TR

BR:

Microsoft Office L J% #( M 1T ELAK5)
WIERE S5

A I H N T AR

FeAT IR T IR E (e




image5.png
Position
Information:
Company:

Johnson & Smith
Communications Group

Headquarters:
Washington, D.C.

SalaryWage:
Contingent on experience

Job Status/Type:
Full time employee

Job Category:
Business Development

Industry:
Communications

Work Experience:
Less than 1 year

Career Level:
Internship

Education:
High School or equivalent

Contact
Information:

Company:
Johnson & Smith
Communications Group

Apply:
Email Ms. Jennifer Miller

imiller@jscomm.org

Reference Code:
Internship #1723

About Our Company

Johnson & Smith Communications Group is a leading communications agency with
offices all over the world. We have an excellent internship opportunity in our Client
Services Department for motivated individuals that will contribute to our work
environment.

Position Description:

Client Services Intern

Duties and Responsibilities:

+ Communication with new and existing clients
* Management of accounts

+ Billing and mailings

« Policy Compliance

+ Administrative duties

+ Employee management

Qualifications:
« Excellent written and verbal communication skils
+ Computer literacy in Microsoft Office Suite (advanced technical skills preferred)

* Multi-tasker
« Organized and detail oriented

Questions?

Email: info@jscomm.org
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Zhang Global Media is a leading communications agency with offices all
over the world. We have an excellent opportunity in our Client Services
Department for motivated individuals that will contribute to our work
environment.

Client Services Intern

Duties and Responsibilities:
Communication with new and existing clients
Management of accounts

Billing and mailings

Policy compliance

Administrative duties

Employee management

Qualifications:

Excellent written and verbal communication skills
Computer literacy in Microsoft Office Suite (advanced technical skills

preferred)
Muiti-tasker
Organized and detail oriented

Questions?

Email: info@zhangglobal.cn

B save [ Email Q All Zhang Global Media fobs
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Li Global Media is a leader in business communications with branches
all over the globe. We are currently searching for dedicated interns
who share our values to assist in our Consumer Resources department.

Consumer Resources Intern

Duties and Responsibilities:

Account management and client communications
Employee training and oversight

Project management

Administrative duties as needed

Business organization (including budget)
Oversight of internal regulatory processes

Requirements:

Microsoft Office and database experience
Strong communication skills

Organized and attentive to detail

Ability to manage multiple projects




